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Issues of Concern to San Francisco
Addressed in Responsive Programming in the

Energy

Environment

Sustainability

Sustainable Environments

Transportation

2nd Quarter 2016

Increasing the amount of wind power being
produced in Iowa. Using moldy bread as a power
source and how something we normally throw away
became a possible battery break through.

Organizing and helping make Earth Day an
international celebration. Creating a method to
recycle old clothes into new clothes and the
economics of recycling.

Bringing together leaders from across the globe to
discuss sustainable solutions.

Building and designing ultra-efficient and healthy
environments. How to determine a community’s
STAR rating and set targets for the future.

An update on the state of high speed railroads in the
US.



KLLC-FM HD3 Programs That Address Community Issues
(Regularly Scheduled Public Affairs Programs)

2nd Quarter 2016
Public Affairs Program Schedule and Description
1. GREENSENSE WITH Sundays, 6:30 a.m.-7:00 a.m.
ROBERT COLANGELO Robert Colangelo is the host of the nationally

syndicated Green Sense Radio show. Recorded
live on the Farm, Green Sense Radio features
entrepreneurs, innovators, academics, and policy
makers who are making the world a better place.



Most Significant Issue-Responsive Programming
2nd Quarter 2016
(March 1 through June 30)

ISSUES: Sustainable Environments
Energy

GREENSENSE WITH ROBERT COLANGELO
Biophillic Design/Wind Power in lowa

June 12, 2016

6:30am

28 minutes of a 28 minute program

Homes and buildings designed by Tom Bassett-Dilley are meant to affect positive change by
creating beautiful, ultra-efficient, and healthy environments. His use of passive home concepts
and biophillic design are what helps make that happen.

Iowa is the #1 state when it comes to producing wind energy, per capita with 31 percent of its
energy coming from wind. MidAmerican Energy recently made a big announcement that could
bring that number closer to 40 percent. We’re joined by Adam Jablonski, Project Manager for
Renewable Energy Development with MidAmerican Energy.

ISSUES: Environment
Sustainable Environments

GREENSENSE WITH ROBERT COLANGELO
EVRNU Textile Recycling/STAR Communities
June 19, 2016

6:30am

28 minutes of a 28 minute program

In the U.S. alone, 14.3 million tons of textile waste was created last year. About 2.3 million
tons of it was recycled. That leaves quite a bit of waste, not to mention the energy, water and
other resources needed to create new textiles. EVRNU is a way to recycle old clothes into new
and could revolutionize the industry. We’re joined by Stacy Flynn, Founder & CEO of
EVRNU.

The people and governments want to make their home towns more sustainable. The trick is how
do you know where you are along that scale and where are you heading? The Sustainable Tools
for Assessing & Rating Communities or STAR system is used to look at a town’s sustainability,
set targets for the future and measure. To tell us more is STAR communities Executive Director
Hilari Varnador.



ISSUES: Transportation
Energy

GREENSENSE WITH ROBERT COLANGELO

High-Speed Rail Update/Battery Innovations from Bread Mold
June 26, 2016

6:30am

28 minutes of a 28 minute program

We’ve delved into the topic of high speed rail on Green Sense before. But, it seems little has
happened in the U.S. since we last talked about it, which is a story unto itself. With some
countries celebrating decades of high-speed rail, our trains are stuck in the past. To give us
more of the story, we’re joined by Bill Vanuono, Editor in Chief for Railway Age.

Moldy bread could one day be used to power your phone, your tablet, maybe even your car.
How did something that we'd normally throw out become the key to a possible battery
breakthrough? Dr. Geoffrey Gadd heads the Geomicrobiology Department at the University of
Dundee in Scotland and tells us more.



Public Service Announcements
2nd Quarter 2016
(April 1 through June 30)

The Radio Disney Network broadcast public service announcements (“PSA’s”) thirty
seconds in length on a variety of topics relating to children and young adults in the Second
Quarter of 2016. These PSAs are provided by the Ad Council, a private, national non-
profit organization that marshals talent from the advertising and communications
industries, the facilities of the media, and the resources of the business and non-profit
communities to produce, distribute and promote public service campaigns on behalf of
non-profit organizations and government agencies in issue areas such as improving the
quality of life for children, preventative health, education, community well-being,
environmental preservation, and strengthening families. This quarter, the Radio Disney
broadcast 253 PSAs in a variety of day parts as follows:

SERIES TITLE:
PROGRAM TITLE:

PROGRAM LENGTH:

DATE AIRED:
TIME AIRED:
FORMAT:
DESCRIPTION:

SERIES TITLE:
PROGRAM TITLE:

PROGRAM LENGTH:

DATE AIRED:
TIME AIRED:
FORMAT:
DESCRIPTION:

SERIES TITLE:
PROGRAM TITLE:

PROGRAM LENGTH:

DATE AIRED:
TIME AIRED:
FORMAT:

PSA

“Take Care People”

30 seconds

04/02/16 — 06/30/16

various times (87 total)

recorded

Raised Awareness for the getcoveredamerica.org campaign to
inform the public about affordable health insurance and
encourage people to enroll to help cover costs associated with
prescriptions, hospitalizations, and preventive care.

PSA

“Light Show”

30 seconds

04/01/16 — 06/30/16

various times (82 total)

recorded

Raised Awareness for the discovertheforest.org campaign that
aims to inspire tweens (aged 8-12) and their parents to re-
connect with nature, experiencing it first-hand. The campaign
brings to life the joy and excitement kids have when they
discover the wonders of nature, helping create interest in their
environment and a lifelong relationship with it.

PSA

“Charles”

30 seconds

04/03/16 — 06/30/16
various times (84 total)
recorded



DESCRIPTION: Raised Awareness for the United Negro College Fund’s
(UNCF) “Better Futures” campaign that encourages the public
to donate to help ensure all deserving students can go to
college with help from the UNCEF.

HiH



